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Greenway Product Development 
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Greenways Ongoing Projects 
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impact of 
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Pool 

Greenway 
Assessments of 

Projects 

Outdoor Recreation 
Infrastructure 

Scheme (Funding 
linking Greenways)

Code of Best 
Practice for Dealing 
with Landowners 



Greenways
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Making the most of your local greenway



Aimed at:
• Existing / new businesses near 

greenways
Outlines:
• How tourism works, key players, visitor 

profiles etc.
• Aligning greenway experiences with visitor 

needs /expectations
• Local authorities’ role in greenway 

development
• Mayo and Waterford case studies
• How local businesses can promote their 

greenway visitor experience
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The Greenways Naming Toolkit.

Think 
GREEN

STEP 
01

STEP 
02

STEP
03

STEP
04

STEP
05

G
Give the 
Route

R
Reveal 
your 
theme 

E
Evoke big 
emotions

E
Explain 
key details

N
Name it 
clearly

Tell people 
where the route 
is / where it 
starts and 
finishes.

Relationship 
with the wider 
Greenways 
network.

Tell people 
about your 
distinctive  
assets and 
codes. Think 
about scenery, 
landscape, 
culture, 
heritage, art, 
famous 
landmarks here.

Tell people how 
they’ll feel on 
the route using 
the ‘Theme’ or 
‘Themes’ you 
have selected.

Tell people 
about the 
distance, 
difficulty and 
things to see 
and do on the 
route, as well as 
what tourism 
brand it links to. 

Finally, create 
the name of the 
route in a way 
that is clear, 
meaningful, 
intriguing and 
appealing to 
people.

Work through these sequential stages of the naming convention toolkit, from start to finish. 
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Go Raibh Milé Maith Agat

Connemara Greenway 
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